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The study of Fashion Marketing was designed with the
understanding that fashion marketers need to enter the professional
world with an eye for creativity and a mind for business. This
programme is tailored to provide students with a learning
experience that equips them with the knowledge and skill sets to
develop and express ideas effectively. Tailored to blend creative
fashion knowledge with a solid grounding of business, marketing
and contextual studies, students will learn to understand how
product, customer and market forces integrate, while introducing
new challenges, technologies and issues facing the fashion
industry. They will be trained to make strategic decisions and have
the confidence to propose solutions, individual learning objectives
along with strategies and resources will be established and
implemented as a the learning contract, which forms into action
plan for students. Research seminars will provide regular individual
and group critiques of the project as it develops. Students are
expected to participate as a group and will be continually assessed
on their progress.

iR Course Modules
EHIRBCTIRZEEZITEN  » Colour Theory & Design Principles for Fashion
e HEE Marketing Foundation
AU SHRmEmplE Fibers and Textiles
fREESE 1/2 History of Costume 1/2
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Academic Research and Communication Skills

Computer Graphic Skills FMM
Technical Drawings

Market Research

20th Century Styles and Trends
Digital Photography

Fashion Marketing and Merchandising
Buying Principles

Integrated Fashion Communication
Introduction to Brand Management
Product Development

Fashion Coordination and Promotion
Consumer Behaviour

Human Resource Management
Financial Management

Global Supply Chain Management
Sensorial Marketing

Visual Merchandising

Fashion Journalism

Fashion Marketing Project 1/2
Industrial Attachment
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Key Module Description

Fibers and Textiles

Students will learn to identify the origin and nature of textile fibers, analyze the properties of fibers
and threads to explain the different spinning methods and processes. Different fabrics, fabric finishes
and explanation of textile trends will also be explored. Students will learn to recognize the relationship
between different fabrics and their successful application in various apparel categories, with a
discussion of recent fabric development.

History of Costume 1/2

This module involves the identification of costumes and accessories for each historic period, the
definition of major elements that influenced and changed costumes throughout history and the analysis
of the relationship between costumes and artistic styles. Students will be required to identify costume
characteristics, details and accessories of each period.

Market Research

This module is an introduction to the basic components of market research, with the primary objective
of conducting a research project. The students will be taught practical applications by identifying the
information required, selecting samples, choosing the appropriate data collection method and finally,
analysing and interpreting the collected data. Students will have to successfully complete practical
exercises and an integrated project in order to complete the module.

Digital Photography

The module is dedicated to understanding photography as a medium of expression and communication.
Students will be challenged to find their own interpretation and approach to visualize themes with
images. Students are expected to demonstrate an ability to use the digital media and tools competency
in their final photographic project.

Fashion Marketing and Merchandising

The aim of this course is to provide students with the knowledge and skills through practical exercises,
lectures, demonstrations and examples to enable them to understand market segmentation, consumer
behavior, the components of the marketing mix, market analysis, marketing strategy development
and evaluation. Students will have to successfully complete practical exercises and commence an
integrated project in order to complete the module.

Product Development

This course provides students with the knowledge and skills to examine all steps involved in the
development of garments and other related products, from designing to manufacturing. The importance
of quality control and the advantages and disadvantages of private label development are also
discussed. Students need to successfully complete practical exercises and an integrated term project
in order to complete the module.

Fashion Coordination and Promotion

A module designed for the students to create, produce and participate in a fashion show and event
as the tasks encountered by the Fashion Director or Coordinator. This involves the coordination of
all aspects of sales promotion activities that may be used by a manufacturer or retailer. The module
includes discussion of concepts of demographics, customer awareness and wardrobe planning
and selection. Basic techniques needed for the visual presentation of fashion through fashion show
production and promotion also will be explored. The weekly schedule will be determined by the date of
the show; however, the underlying details in the objectives require to be fulfilled, prior to final show.

Introduction to Brand Management

This module is designed to emphasize the importance of branding. The module will investigate various
branding strategies and articulate brand building, the challenges in brand development and designing
branding strategies to form competitive barriers that work towards sustainable market share erosion.

Visual Merchandising

The course provides students with the knowledge and skills through practical exercises, lectures,
demonstrations and examples to enable them to analyse various store layout and merchandising
systems. Also, fixtures, mannequins, lighting, display principles and in-store merchandise distribution
will be explored. Students will have to successfully complete practical exercises and commence an
integrated project in order to complete the module.
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Key Module Description

Fashion Journalism

This course introduces students to the basic techniques of fashion journalism. Students will learn the
skills of visual communication, styling, forecasting, trend-analysis and tribe-spotting. They will explore a
range of techniques to communicate with various audiences. Students will learn how to develop original
messages through different media formats, such as magazines, television and internet.

Fashion Marketing Project 1/2

The Fashion Marketing Project is a six-month project and is one the last steps
of the training process. It is introduced as a preparation for a career in fashion
marketing. Student group will submit a marketing plan/strategy in eight parts over
a six-month period for an industry client or specific marketing situation. Students
conduct commercial research and gather information. They complete the buying,
layout, human resources, promotion and financial statements within a given set of
parameters. Students will have to successfully complete the integrated project in
order to complete the module

Industrial Attachment

For this module students are required to work in a fashion or fashion related company in the industry
such as design, buying, sourcing, manufacturing, marketing, administration, event management, sales,
marketing, advertising, store display, textiles or product development and research. Students will
have to successfully complete a minimum of 24 workdays and create an internship report in order to
complete the module.

ARCS

This unit covers key aspects of research and communication studies in academic contexts relevant
to students of design and marketing. Students engage in collaborative learning activities throughout
the term in order to develop their teamwork skills. Students learn to locate, understand and critically
evaluate information from books, journals, the Internet and primary sources, in order to do effective
research. Using these sources of information, students then produce an extended piece of analytical
writing and give oral presentations to their peers. Skills in doing primary research (i.e. conducting focus
groups and surveys), accessing and evaluating information, paraphrasing, using established referencing
systems, applying the principles of effective communication and the professional presentation of
documents are all covered during the module




