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Key Module Description

Drawing for Designers

This module will introduce students to a range of rendering/drawing techniques, and help them to
develop these skills as a means of communicating ideas and thoughts effectively. A series of hands-
on exercises enable students to gain experience and confidence in visual communication. Students are
encouraged to explore and experiment with various rendering skills and art media.

Creativity and Problem Solving

This module will show the student different creativity techniques and their use and applications in
solving various design problems. Students will gain a familiarization with “concept”, “creative process”,
“time management”, “observation & analysis”, group & individual “research” and the importance of
a problem “statement”. The students will experience various creative techniques in use — Classic
Brainstorming, Mind Mapping, etc. They will become familiar with the creative process as they explore
practical design problems, thus developing necessary basic creativity for visual communication.
Through a series of projects, each student will produce work demonstrating a progression of thought
and creative direction in line with authentic briefs.

Design Principles

This module gives the student an insight to the principles & elements of design, their use and
applications in the goal of solving various design problems. Students gain a familiarization with the
conceptual, visual, relational and practical elements of design.

Colour for Designers

This module provides an understanding and importance of the use of color in design. It covers color
theory, research and effective combinations essential to apply color for effective visual communication.
Students explore the principles, attributes, dimensions, harmonies and phenomena of color. Emphasis
is placed on the development of the students personal color sense and expanding their knowledge of
the expression, perception, and interaction of color. By understanding the language and meaning of
color from a social, cultural and psychological context, students can thus manipulate colors in their
design to suit the product and target audience. Digital colors will be introduced at a later part of the
module, which allow students to explore the basic principles and techniques for generating colors on
the computer. Students will learn effective methods of attaining color harmony on the computer. They
will also be given a general overview of the basic aspects of image capture, screen color display, digital
color spaces and print reproduction using the computer.

Fundamentals of Typography

This course will provide designers with the theoretical knowledge, history and practical experience through a
process of discovery and experimentation in the fundamental aspects of typography. This course will provide
students with knowledge and skills through practical exercises; lectures demonstrations and examples
to enable them to explain and use the fundamental concepts and principles in the use of typefaces and
typographic design. Students will have to successfully complete practical exercises and commence and
complete an integrated project and explore contemporary type styles and use type to its full potential as a
tool for communication. Develop type through non-traditional methods. Explore how to give words expression
and personality through typography. Conceptualize a new typeface to meet a certain demand Create new
typographic systems that have strong legibility and aesthetic value. Demonstrate a functional understanding of
the demands on and trends in typography in our modem society.

Digital Photography

Photography is an important visual element in communication to create an appropriate relationship
between written content and information hierarchy. The module is dedicated to understanding
photography as a medium of expression and communication. Students will be challenged to find their
own interpretation and approach to visualize themes with imahes.

Digital and Applied lllustration

This module will introduce the techniques for creating digital illustrations through the application of
two dimensional vector images. Using Adobe lllustrator and Adobe Photoshop as design tools, students
will improve their illustration technique and produce complex digital images, exploring technical and
aesthetical aspects of the vector-based illustration processes most commonly used in the visual
communication industry and apply it on projects such as book covers, magazines covers, film posters,
album covers, packaging, advertising, editorials and digital painting etc.

Fundamentals of Page Layout

Students will learn the anatomy of the page; fundamental layout principles, grids system and guidelines
for placing element within a design. Students will also discover the process of a page composition by
placing and arranging text and graphic within a design and how these elements are positioned, both in
relation to another as within the overall design.

Identity System Design

The course introduces students to the understanding of identity systems from its origins, to its
development as a modern marketing communications tool. Students learn to investigate different
business scenarios that may affect a brand from a graphic designer’s point of view. Overall, this
module focuses on introducing students to strategic brand development by means of research, study
and analysis, which will culminate specifically in the form of a brand manual.
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|t Packaging Design

S R B IR A £ TR S AR BRI A/ N\ =% Packaging designers need to develop marketable ideas and translate design concepts into three-dimensional
Sk, S HERAHSENBSEENBEXSIREISERE. BT TR packages of all shapes and sizes. Packaging Design will introduce students to materials and processes
SREEEMEINE S, FE T REE. BEENERIEEE, 24 related to forms for packaging. Through understanding the characteristics of various packing materials and
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SIS TN LA R TR IRE FRRIOM IR LRI . % i " - o . b
AXTEH N = - ° individual student critiques and detailed comments and recommendations for developing the required project

ELTRAENHBFNZHETRINRITLTER, TREE. DREEIER materials. Students will develop extensive projects and elaborate several different design solutions for them,

15, 4549, FERITIIREEE, including detailed thumbnail drawings, marker renderings, structures, graphic design and final packaging.
ZEAR T Interactive Media Design

S AERR S R R AR LR LB F eSS | AT BRI, SRR, 54 The module provides the students with the knowledge and skills to create compelling, functional,
A BRI R S SR 0 S E R AL T, LB IEE . engaging, interactive and digital media design. Students will work on a variety of digital elements,

= =g o=y ERIISRE . IR \WER A A2 ag including photography, illustrations, text, music, sound effects, animation and video creatively and
X B B SERWURS, RERSIACEIRRSTIRTAE explore technical possibilities with various Multimedia Authoring softwares.

MITRig TR Web Design Principles
WITES, BERR, B, ZI2GIE LR A BRI ELRAEE, 42 Students will be provided with the necessary knowledge and skills through practical exercises, lectures,

IO ARNIEREER, FESRRENE, SAETTLISIVEE SRR eSS demonstrations and examples to enable them to create unique web solutions by analyzing different
2= AT, SEthASESIERIRTS, EaNLETS, (SEE S ARCES project requirements and needs. Students will also gain practical skills to enable them to create web
=T | L e oS = b T (e ] pages by designing and programming with hypertext markup languages and graphical web building
BRI E TR TR A LASIEHNR . PEEME TR A tools. Students will have to successfully complete practical exercises and commence a final integrated
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Ir&igitRE Advertising Design Principles

RERRSENEESHERNBENFISCERIE, FSERE ST eh@EBRuAR This course aims to introduce the basic principles and practice of advertising, familiar with the
BN ENEESINEE, MERRERINGERSHNE N HFE. SN a5t terminology used in advertising industries and the functions of advertising in society. It will examine
0 EBETRREAETIE. BRESEEERRFENSTIENAS various aspects of advertising; its trends within societies; consumer behavior and its creative process.

v The final project will consist but not limited to the re-design of an existing company’s advertizing
campaign.
fEmEEHINE 1/2 Portfolio 1/2

NEREESBFEEINANEWEREFBEI N0 miFibREIE This module aims to assist the sf[u‘dent in developing a professional _portfolio anq learning how to
A S . NEIRAEIEN S E R, WERMERSHITM L RE predsent the work thfat can bre]st exglblt thke slrengthfof thﬁ sttfldznts' creatlorr]]s. Evalufatlon of current work
443 o GO mE == gt e SO Mo en T A A gAY FR A BASE and assessment of strengths and weaknesses of such will determine the specific actions, revisions
%ﬁﬁg%ﬁ%ﬁ%ﬁ;ffy%?ﬁﬁﬁg;g;%mﬁ;?migf@lgﬂ}@_aggﬁﬁ or generation of new work which need to be undertaken as part of this module. High standards of
T =y D’;T\ U1 PARI L= LU o IR SN presentation will be expected as well as objective selection of work for meeting the students' specific
’% = ;1%21[]@}7_3 N *}" 5. BREERBEEIIE T M. RERFREE career expectations. This will include preparation of resumes, cover letters, self-promotional direct mails,
RELINEHLIES . methods in targeting and researching for students' internship. Second part of the module provides
BT EO R AR M TIEIR . BE. BROFBAS ey, students with the opportunity to select, research and respond creatively to a subject of self-directed
2 EATENRIZISS | ESCENEAL . QBB Sk R ISt . study, producing a substantial graphic design outcome, whilst combining and fusing many of the practical

s N . oy s - — kills, conceptual ideas and interests that have resulted from previous study on earlier modules. Students
AN RS T ot SSOGERAIAL S a 7| — 5| B SK ; ! I mp S G
PARITREREETE \ SRNBERIERE, PESHE—FIRE. will apply a range of intellectual, creative and practical skills in the context of a personal project that is

CIESANR R RO Se L BIB TAF - broad in scope and yet offers in-depth research possibilities culminating in a substantial body of creative
WL, BRFEHRVBAENCE IR R ERTRARIZVEENTEE work. From an initial proposal, through rigorous appropriate research and creative development during
R, Iy, RIT—BRIEEE02S, 2EREHIIRBRES AKET, the main body of the project to the final outcome, students will complete this Module by producing a
SFFgEl . BRI IR S ISR EANIER. significant design outcome, which will form the major part of a portfolio. In addition, a student’s creativity

and experience will grow; having had the advantage of such a focused period of study and this will greatly
assist in employability, future professional design practice or postgraduate study.

%3 Industrial Attachment

RBREFEULSEENSHNSWHFTERITTIES, S ASFEMY4  This module exposes students to the professional environment through industry opportunities in graphic
BT VEIRE R, ST LSRR, QIERY, SR TERHHmizR  desion studos, advertising agencies, and other approved organizations. Students will be working under
BRIES TEAtIETIE, XNt 1B S Btk 2K BN the guidance of art directors, creative directors, senior graphic designers or marketing communication

iz an S TRy, S o TH== ot 7= /1 r oo = = managers and performing creative work that is educational and meaningful for their short-term academic
ESMRABEERNM, PEMMNTAED 24 RAOTIE, BETIE goals as well as their long-range career preparation. Students will have to successfully complete a

IRE MR AIRIE - minimum of 24 workdays and create an internship report in order to complete the module.
FAMRSIERIS ARCS

REEE TR ST S AR S RS AEIEI5, = This unit covers key aspects of research and communication studies in academic contexts relevant
EEBMANEDNEING, BiTRYZ S ENEREE SRR SR, to students of design and marketing. Students engage in collaborative learning activities throughout

o N — ) . the term in order to develop their teamwork skills. Students learn to locate, understand and critically
FEMNEEINARI. BRATFHABEBAR. 298, NEMEMKFRSEENE  evaluate information from books, journals, the Internet and primary sources in order to do effective
BRIE, BOsAXYES, MITEESMTIEREININDITIHRESFHIERS  research. Using these sources of information, students then produce an extended piece of analytical
IIEHEOLEH . EANREPERETEEHROERIS (LLal@Es 08 writing and give oral presentations to their peers. Skills in doing primary research (i.e. conducting focus
ESTIEENE) . FEFMEHEE. BY. RG22 XHS|AARK. ;=  goups and surveys), accessing and evaluating information, paraphrasing, using established referencing
AN BEELR S B 2T, systems, applying the principles of effective communication and the professional presentation of

documents are all covered during the module.




